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The Magazine
With hotels, pubs and leisure sites increasingly offering customers the 
full dining experience, the restaurant market has evolved and Eat Out 
magazine reaches out to restaurateurs from hotels, pubs, stand-alone 
restaurants and leisure sites such as sports stadia and theme parks. 
Eat Out is uniquely positioned to deliver unrivalled editorial coverage 
focusing on the needs and interests of the modern restaurateur, 
comprising a winning mix of news, analysis, expert articles, features 
and product news for the out of home dining market.
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The Website
With hotels, pubs and leisure sites increasingly offering customers the full dining 
experience, the restaurant market is constantly evolving and EatOutmagazine.co.uk 
is at the forefront of the industry. It aims to reach out to restaurateurs from hotels, pubs, 
cafes, stand-alone restaurants and leisure sites such as sports stadiums, theme parks 
and shopping centres. 
Bringing you news, features, 
advice and information 
EatOutmagazine.co.uk 
provides you with all 
elements of the restaurant 
business, whether it is 
vegetarian recipes, new 
restaurant openings or 
even how to start your 
own eatery.

Bringing you news, features, 

The Circulation
By working closely with Caterbase and using information from the Offi ce of National 
Statistics, Eat Out’s circulation reaches every ‘restaurant’ within the UK that has a 
turnover of more than £5,000 a week. It is read by 
decision makers at group head offi ces, owners, 
proprietors, chefs or executives in freehouses, 
gastropubs, hotels, stand alone restaurants as 
well as every key decision maker within leisure 
venues such as sports stadia and theme 
parks. Eat Out is distributed to 2,381 group 
decision makers responsible for 67,000 sites 
and is also sent to 17,699 independent 
operators, resulting in total site coverage in 
excess of 92,000.
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Eat Out has a higher 

circulation than any 

UK foodservice title

20,080



www.eatoutmagazine.co.uk	 4	 media pack 2012

Call 0800 146573 or email foodservice@mccain.co.uk

McCain Classic chips: Best of British Thick Cut • Medium Cut • Beefeaters • Crinkle Cut • Thin
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Chips

Our

watering

Classics Best of British
Thick Cut Chips

We’re proud to celebrate National Chip Week
with Great British Chips

80% of customers have said they wouldn’t return to a pub that 

served poor quality chips*. Serve delicious chips and you’ll make a 

meal memorable. You’ll also keep your customers coming back. 

So choose McCain throughout National Chip Week 

for more taste, more regulars and more profits.

It’s all good. For your business.
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2 1st-27th Feb
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Why advertise?
Eat Out’s targeted circulation is higher than any 
other UK foodservice trade magazine, delivering 
your sales message to every corner of the out of 
home dining market.
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Located in the Spinningfields 

development, The Alchemist is the 

latest addition to the Living Ventures 

stable, which is the company behind 

leading restaurant brands such as Gusto 

and Blackhouse Grills. 

Founders of the restaurant group Tim 

Bacon and Jeremy Roberts teamed up with 

fit-out company Pochin Rische to respond 

to the overall brief which was to “create a 

modern bar for a modern city”. 

Tim Bacon, managing director of 

Living Ventures, wanted the new venture 

to feel relaxing and welcoming. He 

describes it as “a modern day ‘Cheers’”. 

A haven for the hardworking business 

people of Spinningfields and beyond, 

where innovative and exciting cocktails 

are the order of the day, in comfortable 

surroundings where everyone feels 

welcome.

Unique features of the bar include the 

“relaxing creams and whites contrasting 

against dark solid wood fittings”, which 

Bacon says creates the perfect backdrop 

throughout the day into the evening.

Antony Pochin, who was joined by a 

team of designers to work on the fit-out, 

says it was very important that his team 

formed a close relationship with Living 

Ventures to make the project work.

“The complex brief from Living Ventures 

required a completely bespoke solution 

and the Pochin Rische project team 

worked closely with the interior designers 

to understand the client’s requirements for 

the space, completing the project in just 

five weeks.” 

“With a project like this it is important 

to support the client’s needs and be 

flexible, and that is exactly the service that 

Pochin Rische prides itself on.”

The team at Pochin Risce is particularly 

fond of the high ceilings and main bar 

area. “The 8-metre high ceilings in the 

main bar area create real drama when 

entering the bar and also from the 

outside, looking in, the floor to ceiling 

glass windows make for an impressive and 

inviting façade.

“The bar itself, which is 1-metre in 

diameter, is manufactured from French oak 

and set within the backdrop to the bar is 

a feature clock which creates a real focal 

point. Across the top of the backdrop to 

the bar, there are private lockers which are 

used to house the highest quality drinks. 

Lockers are accessed by staff by climbing 

a ladder which is attached to a sliding rail, 

this creates quite a spectacle for 

the clientele. 

“We are really proud of our work on 

this project, its eclectic mix of old and 

new, smooth and textured, coupled with 

its warm welcoming atmosphere and the 

quality of the stock to choose from behind 

the bar makes it very special.”

As a result of targeting new sectors 

within the industry, Pochin Risce now has a 

rosy but challenging future ahead of them. 

“We are no longer strangers to this sector 

and working on the Alchemist project has 

been a great experience and one which 

sets our business up to offer this specialist 

turn-key service to more bars, restaurants 

and shops.

“Pochin Rische has already secured new 

business as a result of this work and new 

enquiries have been stronger than expected. 

Of course we have been affected by the 

recession; all businesses have in some way. 

However, we have targeted new sectors and 

exploited the experience we already have 

in other sectors, but never really pushed 

before, for example retail and leisure.

“Commercial pressures from the 

operators to open on time means 

contractors must fully understand the brief, 

be fl exible to creative modifi cations, and be 

prepared to work long and hard to ensure 

delivery. It is rare in the retail and leisure 

sector to fi nd fi t out consultants that are 

able to carry out such bespoke work in 

tight timescales.

“Pochin Rische, with its small in-house 

team, has been able to take advantage of 

this gap in the market and carved out a 

niche for itself in this area.”

The refi t came to approximately £700,000.

The project team worked closely 
with the interior designers to 
understand the client’s requirements 
for the space, completing the project 
in just fi ve weeks. 
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the alchemist
re-inventing

The latest project from joint 
venture fi t-out company, 
Pochin Rische, has gone 
down a storm with its 
guests. Maria Bracken takes a 
look at what the new-look 
Alchemist in Manchester has 
to offer
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No, the heading is no mistake. 

Downton Abbey, Upstairs 

Downstairs…the whole British class 

thing, and especially the servant issue, has 

been very much in the news of late.

The relevance of this to the hospitality 

industry today? There seems to be some 

hope that the Edwardian era is fi nally dying 

out in the UK hospitality industry too. Only a 

century late!

This belated transition of the perception 

of hospitality, of course, started off with 

the chefs. But after all those years they had 

spent hidden away in their kitchens, what a 

magical transformation the last decade has 

seen! Chefs seem suddenly to have entered 

some sort of enchanted phone box: they 

may have entered as harmless back room 

boys, but they emerged as superheroes. 

And chefs have certainly – the greatest 

honour modern British society can bestow – 

become ‘mega-celebrities’.

Let’s just pause to note that, as a 

phenomenon, chefs have arguably been 

rather overcooked. Overlooked as their 

bandwagon has gathered pace is the fact 

that chefs are just one part of what makes a 

restaurant a success.

And in fact rather a lesser part than 

the hype would have you believe. Having 

followed, in a pretty scientifi c sort of way, 

what restaurant-goers think of restaurants 

for two decades, what’s often struck us 

is – hold on to your hats – just how little 

difference most chefs make most of the 

time.

The arrival or departure of a chef 

usually – sorry guys – doesn’t much 

affect a restaurant’s perceived ongoing 

performance. It’s the owner, it seems, who 

really determines a restaurant’s standards, 

not the chef.

But back to media perceptions. Now the 

spotlight seems, tentatively, to be moving on 

from chefs to the other half of the restaurant 

show – the front of house. In part, this 

may simply be a recognition that the chef 

bandwagon has been pushed so hard for 

so long that it just can’t be fl ogged by the 

media any further.

Where were they to go next? How about 

the part of the operation the punters can 

actually see, but which has long been 

overlooked? (The hand-over, admittedly, is 

still tentative at the moment: how odd to 

name a TV programme about front-of-house 

– Michel Roux’s Service – after someone 

principally known as a chef!)

Is the media’s attention-span the only 

reason for the change of emphasis? No. 

I’m convinced that another important part 

of the emergence of the front-of-house 

is – to pick up where I came in – to do 

with the overdue end of the era of Upstairs 

Downstairs in hospitality.

When I started writing 

about restaurants 20 years ago, there was 

frankly – on both sides – an assumption 

that the people who served in a restaurant 

were an almost entirely different group from 

those who patronised those restaurants. To 

put it in Upstairs Downstairs terms, no one 

ever expected to see the scullery maid in the 

drawing room.

It is that divide which, over the past 20 

years, in London at least, has begun to break 

down. Go out in the West End nowadays, 

and it’s obvious that restaurant-going has 

become so much more a normal part of many 

‘ordinary’ people’s lives over the past decade 

or so that it’s very diffi cult for school-leavers 

not to regard being on the receiving end of 

the hospitality industry as part of the tapestry 

of normal life. Better applicants, and better 

attitude, surely must inevitably have followed?

That begins to put us in the position 

people see as normal in France or Italy, say. 

Which is one of the reasons why, despite 

obvious clouds on the hospitality horizon, I 

believe that, for the foreseeable future, the 

developments in the UK restaurant scene will 

remain essentially positive.

THE END OF THE SERVANT 
PROBLEM?

When I started writing 

Richard Harden

There seems to be some hope 
that the Edwardian era is fi nally 
dying out in the UK hospitality 
industry too. Only a century late! 
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Activity in the UK’s restaurant market 

was driven by the casual dining sector 

in 2010. After a relatively quiet fi rst 

half, we witnessed a fl urry of transactional 

activity in the last six months of the year, with 

many restaurant groups changing hands and 

established operators adding new sites to their 

existing estates. Transactional activity in 2011 

will be dependent on the sector’s ability to 

maintain positive trading performance in the 

face of new challenges. 

The public spending cuts and the rise in 

VAT to 20% will put further pressure on 

discretionary spending and could prompt 

consumers to eat more meals at home. Food 

infl ation, which hit a 16 month high in October, 

is also expected to rise further. Operators will 

come under pressure to pass these increases 

onto consumers, with menu prices set to rise.

High street casual dining brands were 

unsurprisingly at the centre of deal activity in 

2010, and will continue to be at the forefront of 

the transactions market over the coming year.

Corporate operators, who had sat on their 

hands over the previous 18 months, were more 

actively looking to expand in 2010. “Safe” sites 

in key locations, such as London, Edinburgh, 

Bristol, Manchester, Leeds, and in some of the 

UK’s largest shopping centres generated the 

most interest.

Whilst operators with well-known brands 

are always keen to acquire key sites to expand 

their estates, smaller multiple operators and 

individual site buyers were also on the lookout 

for opportunities. Relative newcomers such 

as Cote, Jamie’s Italian, Tortilla and Loungers 

continued to grow their footprints in the sector 

in 2010 and will seek further sites over the 

coming months.

Whilst established casual dining brands led 

the market, small independent operators have 

found it hard to compete. Unable to rely on 

high-profi le promotional campaigns to drive 

sales, independent restaurateurs have focused 

on promoting their own unique selling points 

to survive — such as the use of local produce. 

Promotional campaigns were more conservative 

at the independent level and often offered 

discounts on specifi c parts of the menu, or 

on certain days, when sales boosts were most 

needed. 

Promotions in national and local newspapers 

have also helped the independent sector, 

especially the fi ne dining market, which was 

most susceptible to a reduction in the number 

of business lunches.

The challenge, especially for multiple-site 

operators, is to ensure that they offer food and 

service of a consistently high quality — in order 

to build customer loyalty that will continue, 

even when discounting is eventually phased out.

Operators will be faced with a diffi cult 

balancing act, as they seek to protect margins, 

whilst growing sales and driving footfall. 

Although consumers have grown to expect 

signifi cant discounts, we believe there is a 

need to realign prices and gradually withdraw 

vouchers and discounts. This could be a slow 

process, but some operators have already taken 

steps towards a solution, by restricting the 

validity of offers.

Although the sector is set to come under 

further pressure over the coming months, it 

continues to move forward. As long as the 

sector offers growth opportunities for operators, 

investors will continue to enter the market — as 

they proved in 2010. 

The long-term outlook for the sector is very 

positive and we are optimistic that the renewed 

momentum in the transactional market will be 

maintained. 2011 will hopefully be a period of 

gradual recovery, during which confi dence will 

return and deal activity will continue to increase.

the

2011 — FURTHER 
CHALLENGES, FURTHER 
OPPORTUNITIES

Activity in the UK’s restaurant market 

The public spending cuts and the 
rise in VAT to 20% will put further 
pressure on discretionary spending 
and could prompt consumers to eat 
more meals at home. 

Simon Chaplin
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beans

Coffee, like many commodities, has 

been rocked by higher prices. These 

continued to rise in December, 

particularly for Arabica beans, because of 

poor weather conditions worldwide affecting 

harvests, according to the International Coffee 

Organisation.

Yet paying a higher price for a cup of coffee 

hasn’t put consumers off in the recession – 

provided the quality lives up to expectations.

Lavazza’s sales and marketing director for 

out of home, Barry Kither, agrees with the view 

that it is more about quality today and coffee 

drinkers are prepared to pay for it. But living up 

to these expectations is a moot point.

“All pubs need to offer food. But if you offer 

food, you are going to be asked for coffee or 

tea, and it has to be as good as the food,” says 

Kither. “The perception that most have of a pub 

is it’s OK for a pint of beer but the coffee might 

not be as good. But there’s a flurry of activity 

from pub groups getting their acts together as 

they realise it’s an enormous profit generator.”

Pub chains such as JD Wetherspoon, which 

offers high quality Lavazza coffee, has a lower 

price for coffee at certain times of the day while 

other chains and independents have started 

offering unlimited free coffee. 

Kither doesn’t see a problem with either offer 

as he says, “if you are going to use filter coffee, 

you might as well offer it free of charge because 

it doesn’t last”.

“Wetherspoon is good as a pub but it 

wants to be more of a brasserie for coffee, 

meetings, etc. It decided to sell food and 

coffee, particularly breakfast, and concentrated 

on doing the coffee properly. As a result, it is 

producing 25 million cups of coffee a year and 

buying 300 tons of coffee a year. Its volume 

goes up every year because it is trying harder 

and getting better at it.”

Training is a key part of Lavazza’s business. It 

has fixed days for training throughout the year 

and its training centre is occupied every day, 

with five full-time staff involved. It’s the groups 

who organise and set the dates, says Kither. “It 

upsets me that the independents don’t take 

advantage of the training as they should. But I 

have sympathy because they can’t always spare 

their staff.”

Lavazza’s latest development is its café 

concept Expressions, which it opened in Harrods 

last year. Kither says: “Not only is this a famous 

institution but a listed building. We opened just 

before Christmas so it looks great and shows 

the future of coffee bars. We don’t need them 

for the sake of the business but they are brand 

builders. We are planning to open in Dublin 

Airport’s new terminal in March.”

One category continuing to hold its own is 

Fairtrade. Distributor Peros says the UK Fairtrade 

market is doubling in value every two years and 

is one of the world’s leading Fairtrade markets, 

with more products and more awareness of 

Fairtrade than anywhere else. Joint managing 

director James Roberts says: “Overall, around 

20% of roast and ground coffee sold in the 

UK is now Fairtrade. It’s a good time to commit 

to Fairtrade products but it’s equally important 

that the coffee tastes great – that’s the beauty 

of the ever popular Cafédirect and our recently 

launched own brand coffee Eros.

“Consumer awareness of Fairtrade is 

clearly an opportunity that restaurant and pub 

operators cannot afford to ignore and, from 

our experience, a recession often brings greater 

opportunities for selling these ethical products 

because people are looking to change their 

habits and question how they spend money.

“As well as ethics and taste, you need to 

look for good branding support in the form 

of cups, menu boards, table talkers, posters 

and swing signs. We have recently extended 

the range of branding support available 

to our Cafédirect and Eros customers by 

introducing a promotional calendar to help 

organise promotions and generate upselling 

opportunities throughout the year. 

“It contains a number of promotional 

concepts that we will be supporting at 

that count

Choosing the right coffee to 
suit your business continues 

to be a matter of debate, 
particularly when consumers’ 

expectations are so high. 
Sheila Eggleston reports

focus on > coffee
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